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gpwcss  SOLID WATERLESS FORMATS

a Bud Group Company

PRODUCT TRENDS

e UK Retailer Boots has launched products in collaboration with BBC Earth, leveraging the influence BBC Earth
documentaries (eg. Blue Planet and A Perfect Planet) have on consumer behaviour.

* Cocokind, a natural BPC player that is rolling out new packs to clearly display each product’s Sustainability Facts.

¢ Unbottled specializes in solid BPC products that are free of single-use plastic, and wants to axe the “compromise”
associated with switching from liquids to solids.

e B.0.B. Bars Over Bottles is also clear about it's non-use of bottles as a plastic-free brand that is focused on solid formats.

e STOP THE WATER WHILE USING ME! Wants to be remind consumers how vital water is to survival and how easy it is to
protect it as a resource.

* Loopeco’s product boxes and recipe cards are biodegradable, and for added appeal, infused with seeds, meaning they can
be used to grow wildflowers

* Lush is using carbon-positive cork to reduce its use for plastic. Its Cork Pot is 100% natural, reusable and biodegradable
and positioned as ideal for storing shampoo bars (so the bars stay dry and last longer).

* The La Créme Libre refill skincare system uses sturdy, reusable and infinitely recyclable concrete based pots — a decorative
alternative to other on-trend eco-minded packaging materials that are making inroads in beauty (eg. Aluminium).

e Kindred Black is revolutionizing the look of sustainable skincare with a new line called Slow Beauty, focused on finding

plastic alternatives the don’t skimp on aesthetics for the sake of sustainability.
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MINTEL RECOMMENDS

TAKE ECO-FRIENDLY SOLID FORMATS TO THE NEXT LEVEL

Solid format BPC launches are currently focused on promoting eco-friendly
merits, and allaying plastic waste concerns. In this area, opportunities exist for
brands to build trust and be transparent to attract consumers who distrust
mainstream brands that tout environmental claims.

CLEARLY CONVEY FUNCTION BEYOND SUSTAINABILITY

Be mindful of and address drawbacks associated with solids (vs liquids).Brands
can engage consumers by making favourable comparisons with liquids, whilst
barriers to entry by lauding the merits of value, hygiene and convenience.

REMOVE OLD-FASHIONED PERCEPTIONS WITH CREATIVITY

Modernize the category with creative branding and marketing alongside greater
segmentation in NPD. Use sensorial textures and scents to boost the appeal of
solid formats in beauty, and leverage online communities to reiterate efficacy.

REGIONAL SPOTLIGHT EMEA

EMEA: SOLID SHAMPOO MOST ACTIVE IN EUROPE

While still a niche segment in BPC, bar/sold formats* have seen fastest growth
in Europe. In particular, sold shampoo most active in Europe.

While still a niche segment in BPC, bar/sold formats (within specific categories),
have seen fastest growth in Europe. In particular, sold shampoo most active in
Europe (vs other regions), and has also seen a big uptick in innovation in the
region over the past five years — now accounting for 6% of shampoo launches
over the past 12 months.

ISSUE NO.

APAC: SOLID FRAGRANCES MOST ACTIVE IN ASIA

Solid format woman’s fragrances are marginally most active in APAC, seen on
2% of recent launches. Brands can allay a perception that solid format BPC
products are old-fashioned by being more creative with colour, shape, texture
and scent.

AMERICAS: NICHE BUT RISING INNOVATION

Solid format innovations are niche in North and Latin America but are on the
rise. In Latin America, the familiarity and longstanding popularity of traditional
bar soap detergent for personal and homecare use could drive greater interest in
emerging eco-minded solid format shampoo and skincare products.
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INFO - TOUCHING TECHNOLOGIES

APRA
\ 9

101 OLEOCHEMICAL

ANHYDROUS BEAUTY KIT

Experience the versatility of going waterless
Water-free beauty is sustainable, easy-to-formulate way of surprising & inspiring consumers with

new sensorialities.

We help you to master the challenges.
For tutorials visit our YOUTUBE channel mentioned in email.

SHOWER EXPLOSION

It may sound dangerous - but believe us, it is just the opposite. It is a care explosion with the fun of
using a bath bomb under the shower.

How does it work?

SOFTISAN 378, semi-sold emollient, connects all powdery ingredients and leave a light and caring
skin feel, SOFTISAN ConditionHAIR provides moisture, SOFTISAN GC8 protects the product from
germs and IMWITOR PG3 C10 ensures extra creamy foam All-naturel, all Eco-friendly.

What's in it for you besides sparkly fun, clean and cared skin?
The shower explosion bombs are super handy, water-free, travel friendly and use less water during
applications than a conventional bath bomb.
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EXFOLIATING SHOWER EXPLOSION
(FORMULATION INSPIRED BY 10l OLEO #842)

PHASE | TRADE NAME INCI NAME % FUNCTION

A SODIUM BICARBONATE SODIUM BICARBONATE 48.0 LEAVENING AGENT AND FIZZING AID

A CITRIC ACID CITRIC ACID 19.0 FIZZING AID

A SHAROSENSE PLUS 181 MALTOL, POLYQUATERNIUM-80 0.6 PRESERVATIVE

A C*PHARMGEL 03406 MAIZE STARCH 8.5 SENSORIAL MODIFIER

A SODIUM LAURYL SULFATE SODIUM LAURYL SULFATE 12.9 SURFACTANT

B SOFTISAN 378 CAPRYLIC / CAPRIC / 8.0 LIGHT EMOLLIENT & STRUCTURE IMPARTING AGENT

MYRISTIC / STEARIC TRIGLYCERIDE

B SOFTISAN CONDITIONHAIR PCA GLYCERYL OLEATE 1.0 SKIN CONDITIONING AGENT
SOFTISAN GC8 GLYCERYL OLEATE 1.0 BINDER & ANTI-MICROBAIL ACTIVE
IMWITOR PG3 C10 POLYGLYCERYL-3 CAPRATE 1.0 SURFACTANT & FOAM ENHANCER

PREPARATION:

1.GRIND CITRIC ACID AND SHAROSENSE PLUS 181 UNTIL A FINE POWDER IS ACHIEVED

2.MIX THE CITRIC ACID POWDER WITH THE REST OF PHASE A

3.MELT THE PASTY COMPONENTS OF PHASE B (35-40°C)

4.MIX PHASE A AND PHASE B UNTIL THE MIXTURE LOOKS AND FEELS LIKE WET SAND

5.PRESS INTO DESIRED SHAPE, THEN PLACE THE SHOWER EXPLOSION IN THE FREEZER FOR 10 MINUTES
6.REMOVE FROM MOULD
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INFO - JAPAN'EASE CLEANSING OIL

EMOGREEN L19

Provides strong make-up removal properties while bringing a fresh and gliding touch (C15-19 Alkane
(Plant-based & Renewable))

It is a non-polar and biodegradable, bio-sourced emollient. It's THE alternative to silicone oils.

This high purity vegetable alkane is conformed to Cosmos and Natrue. It gives a soft after feel.

Inert and stable, it can be used in all types of applications, even in extreme conditions.

MONTANE 80VG

Creates a very light emulsion where rinsing for a bare skin feel. (Sorbitan Oleate)
Emulsifies all types of oil in combination with a hydrophilic emulsifier.

LANOL 14M

Gives substance and a rich feel to oil-to-milk textures. (Myreth-3 Myristate)
This waxy texturizing agent melt in contact with skin and brings softness and smoothness during application.

LANOL 2681

Provides a non-greasy finish and with a soft and light touch. (Coco-Caprylate/Caprate)
Emollient agent from vegetable origin.Polar ester with medium playtime.
Cosmos approved.

ANTILEUKINE 6

Protects and soothes the skin. (Caprylic/Capric Triglyceride and Laminaria Ochroleuca Extract)
Active which regulates the inflammation mediators of the skin. It is an immediate soother which also improves
hydration and protects skin from photo-aging. Cosmos and Natrue approved
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JAPAN'EASE CLEANSING OIL FORMULATION AS40171

PHASE | TRADE NAME %
A | LANOL 14M 3.00
A | MONTANE 80VG 1.00
A | LANOL 2681 20.00
A | EMOGREEN L19 33.45 99.4%
A | PRUNUS AMYGDALUS DULCIS (SWEET ALMOND OIL) 40.00 BIODEG
A | TOCOPHEROL 0.15
A | ANTILEUKINE 6 2.00
A | FRAGRANCE 0.40

PREPARATION: PILOT SCALE BENEFITS:

1. 5KG - PROPELLER STIRRER e LIGHT SKIN FEEL
2. ADD LANOL 14M TO EMOGREEN L19 AND HEAT IT TO 60°C. e REFRESHING AND GLIDING SENSATION
3. MIX IT WITH A PROPELLER STIRRER UNTIL COOLED DOWN TO ROOM TEMPERATURE. e SOFT AFTER FEEL

4. ADD OTHER INGREDIENTS AND STIR UNTIL THE MIX IS UNIFORM
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